
 

 

                                                                                                                                                                                                                               
 
 
 
 
 
 
 
 
 

Quarterly Treasury Management Product Bulletin 
 

October 2011 Issue (Analysis of July through September 2011) 
 
New Products / New Campaigns – Major Financial Institutions  
 
Our research team has scoured many of the nation’s leading banks to bring you 
information on any new and innovative products that have been released throughout the 
months of July through September 2011. We have also provided information on new 
campaigns that are currently being promoted throughout the country. At the end of the 
report, there is a section that touches upon the more important press releases and 
industry news for the quarter. 
 

 
Trend of the Quarter 
By Zoya Lieberman, CTP and Sarine Topdjian, CTP 
 

Impact of the Repeal of Regulation Q 
 

As of July 21, 2011, with the Repeal of Regulation Q, there have been significant 
changes that affected checking accounts and services. For the first time since 
1933 when the Glass-Steagall Act took effect, financial institutions can pay 
interest on corporate checking accounts. Many financial institutions have begun 
offering interest analysis checking accounts for both corporate and small 
business clients. Financial institutions are not aggressively advertising or 
promoting these new accounts right now due to multiple factors, including current 
economic environment and infrastructure costs. 
 
The four main areas that were affected by the Repeal of Regulation Q include: 
 

- Hybrid Commercial Checking Accounts 
- Commercial Interest Checking Accounts 
- FDIC Assessment Fees 
- Treasury Management Services 
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With the Repeal of 
Regulation Q, there 
are three types of 
new commercial 

checking accounts 
being offered: 

Hybrid with ECR 
and Interest, Non-

traditional with 
interest only, and a 
commercial interest 
checking account. 

 

 

The method of paying interest may vary based on a specific type of a hybrid 
checking account. A traditional hybrid analyzed account includes an earnings 
credit rate (ECR) to offset fees and interest accrued on the excess balances. The 
traditional hybrid account is the most common new hybrid account being offered. 
PNC offers an Analysis Business Checking with Interest which has the same 
fees as the Analysis Business Checking. Wells Fargo, SunTrust, and TD Bank all 
offer Analyzed Interest Checking accounts which have higher monthly fees than 
their standard analyzed checking account but with the same per item fees. The 
ability to earn interest on the hybrid product adds an extra expense for financial 
institutions. This added expense comes in the form of a differentiation in the ECR 
and/or interest rate between the two products and even different account fees. In 
general, Informa Research Services has observed the ECR rate to be lower on 
the hybrid interest accounts versus the ECR only analyzed account. 
 
A non-traditional hybrid account earns interest only which is first used to offset 
the fees, then, if there are any excess balances, the customer earns interest. 
This type of account was available to government agencies before the Repeal of 
Regulation Q. Many financial institutions do not currently offer a non-traditional 
hybrid account for corporations. It would be easier to roll out non-traditional 
hybrid accounts because they earn interest without the ECR component.  
 
Commercial interest checking accounts were not available before the Repeal of 
Regulation Q. Now financial institutions can offer commercial interest checking 
accounts including BB&T and Sovereign Bank who both offer a Commercial 
Interest Only Checking and also an analyzed checking with ECR. J.P. Morgan 
Chase offers the Commercial Interest Checking account which only earns 
interest but charges the same fees as the standard Commercial Checking 
account with an ECR. The combination of offering a variety of checking accounts 
with or without interest will provide financial institutions a competitive advantage. 
 
The FDIC assessment fee is another substantial expense for financial 
institutions. Many financial institutions cannot afford to waive FDIC fees for 
clients as it is a primary way for them to recoup a portion of the cost that they are 
being assessed. For those financial institutions with less than $1 billion in assets 
planning to waive the FDIC charges as part of a promotional offer, this very well 
may be a way to entice customers to their institution as well as provide an 
additional incentive to bank with a smaller community institution.  
 
With an increase in FDIC fees, more institutions will be passing a fee onto other 
segments, especially the small business segment. It is not a surprise that a 
majority of the financial institutions will primarily pass an FDIC fee to the middle 
market/large corporate segment. This has been a common theme over the last 
couple of years. Financial institutions over the coming years will broaden the 
products and segments to pass the FDIC fee onto. As an example in October 
2011, the last top financial institution Citibank began assessing FDIC on their 
analyzed product. This will become a trend with many institutions going forward. 
Passing an FDIC fee to other products and segments will be more prevalent with 
less than well capitalized institutions due to the higher than normal FDIC they will 
be assessed. 
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The chart above reveals data in relation to changes in the Cash Management 
pricing structure. The question asked was, ―If the financial institution anticipated 
offering an interest-bearing checking product for commercial customers, would 
the Cash Management fee structure be identical to or different from commercial 
checking accounts with earnings credit?‖ 
 
The chart indicates that a majority of respondents would keep their cash 
management fees the same as their standard analyzed product. As mentioned 
above, the new hybrid interest account fees will have a similar structure to the 
existing analyzed account. This same methodology will also carry over to cash 
management fees. The complexity for financial institutions to create separate 
pricing for an analyzed account versus an interest bearing account will weigh too 
heavily and needlessly. Financial institutions are basing service charges on the 
total client relationship instead of individual accounts.  
 
Due to the current rate environment, the ECR and interest rates being offered by 
financial institutions are the most competitive area for potential growth.  
The difference between the ECR and interest rate are set internally by the bank. 
The investment sweep option still is a valuable service and will continue to be 
offered. The issue comes down to a matter of how sales representatives 
introduce the new checking account services to existing and prospective clients 
to understand the benefit of having an analyzed account with full FDIC coverage 
or the tax implications of earning interest.  
 
Either way, it is about what is best for that particular client and making as many 
options available as possible. Most financial institutions have prepared to take 
action regarding change in the industry due to the Repeal of Regulation Q. Other 
financial institutions are still waiting for their competitors to make the first move 
and will soon follow suit. 
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Bank of America 
Merrill Lynch has 
made three new 
enhancements to 
CashPro Online.  

 
 

NEW AND INNOVATIVE PRODUCTS 

BANK OF AMERICA 

Bank of America Expands CashPro Online  

September 2011 – Bank of America Merrill Lynch has enhanced their CashPro 
Online Banking treasury management portal by adding the CashPro Invest 
module for liquidity management and investment order capability. Corporate and 
commercial clients can utilize CashPro Invest to enter orders and obtain 
information and reporting for U.S. dollar denominated money market mutual 
funds and other short-term investment products. Clients also have access to 
extensive research available on money market mutual funds. 

CashPro Invest replaces two existing online investment products, Connection 
and MoneyMarkets Express. The new solution which took two and half years to 
develop is fully integrated within CashPro Online portal providing clients a single 
sign on for investments and information reporting. With the expansion of 
CashPro Invest clients can now access certificates of deposits, repurchase 
agreements, and federal funds among other money market funds.  

Click here for more information about CashPro Invest 

CashPro Connect is Bank of America‘s file-based global solution that facilitates 
host-to-host exchange of information, and SWIFT Corporate Access capabilities 
which encompasses payment origination and reporting reconciliation. CashPro 
Connect recently expanded its electronic bank account management (eBAM) 
service to corporate and commercial clients in the United States and Europe 
after a yearlong pilot of the service. eBAM is an integrated global application that 
helps automate and standardize the opening, closing, and maintenance of bank 
accounts, treasury services, and bank records of legal entities. It will facilitate e-
signature technology with reporting capabilities for an audit trail of account 
management activities.  

In a related announcement, Microsoft Corp. said it had completed a collaborative 
effort with Bank of America Merrill Lynch and Citibank to become the first 
corporate treasury to implement ISO 20022 extensible Markup Language (XML) 
standard, version two, for cash management financial messaging. 

Click here for more information about CashPro Connect 
 
Informa Analyst’s Observations: Bank of America‘s CashPro Online has made 
three new enhancements this quarter including the addition of CashPro Invest for 
liquidity management, CashPro Connect with eBAM technology, and CashPro 
Mobile for treasury management clients. 
 
CashPro Invest now allows users to purchase liquidity options with set controls. 
Alerts and blocks can be placed to permit users to complete transactions to stay 

http://mediaroom.bankofamerica.com/phoenix.zhtml?c=234503&p=irol-newsArticle&ID=1606289&highlight=
http://mediaroom.bankofamerica.com/phoenix.zhtml?c=234503&p=irol-newsArticle&ID=1607978&highlight
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Citibank is the first 
U.S. commercial 

card issuer to offer 
a Chip-and-PIN 

card.   
 

 

within the company‘s investment policies. Bank of America clients now have 
access to 15 additional institutional money-market funds including certificate of 
deposits and repurchase agreements. The new development is a merger with the 
pre-existing La Salle Bank online portals.  
 
CashPro Connect‘s recent enhancements include eBAM technology and ISO 
20022 XML transactions to help businesses internationally communicate and 
track account information. The additional ability to relay cash management 
information in XML format messages provides a global standard for information 
reporting. The multi-currency reporting and file integration provides improved 
straight-through-processing for commercial clients in the U.S. and Europe. 
 
CashPro Online‘s new capabilities incorporate investment reporting with 
transaction initiation which is generally a standalone service for other commercial 
online banking portals. In addition, Bank of America and Citibank are one of the 
first financial institutions to offer XML statements which have been in 
development for some time. J.P. Morgan Chase also offers eBAM solutions to 
open, maintain, and close accounts electronically to reduce paper-based 
processes.  
 
Conclusion: Bank of America‘s electronic delivery of information along with 
complete integration with CashPro Online that provides a single sign-on portal for 
treasury management clients is a user-experience driven solution. A combination 
of investments and global reporting highlight the key new features of CashPro 
Online.  

CITIBANK 

Citibank Corporate Chip-and-PIN card 

August 2011 - Citibank launched the Citi Corporate Chip-and-PIN card, a 
compliant ―smart card‖ designed for U.S. corporate cardholders traveling abroad, 
a first by any U.S. commercial card issuer. The cards, which include an 
embedded microprocessor, were developed in direct response to client‘s needs 
to use their U.S. commercial cards while traveling to regions where merchants 
are more familiar with chip-cards and for use at an un-manned kiosk where an 
agent is not always available to run the transaction through a point-of-sale (POS) 
device.  

With over 1 billion chip-card users (both consumer and commercial) outside the 
United States, chip-cards are the dominant technology in many parts of the 
world. Citibank has long provided commercial chip-card technology throughout 
Europe, Asia, and parts of Latin America. The new technology rolled out to U.S. 
clients in a phased approach beginning in August. 
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Key benefits of the new card solution include: 

- Enhanced security – The cards are another tool to combat potential fraud. 
By working together the chip-enabled POS terminals, they ensure a 
highly secure transaction by validating both the card and cardholder. 

- Improved convenience – The cards can more readily be used in regions 
were EMV (Europay, MasterCard, Visa) technology is dominant. 
However, the Citi Corporate Chip-and-PIN Card will continue to support 
magnetic stripe technologies enabling cardholders to use their cards in 
the U.S. where EMV technology is less prevalent.  

Click here for more information about Citibank's Corporate Chip-and-PIN card 

Informa Analyst’s Observations: Citibank‘s Corporate Chip-and-PIN card is 
the first commercial ―smart card‖ available in the U.S. market. As businesses 
continue to grow internationally the technology is moving in a global direction. 
The U.S. market is catching up to Europe and Asia in regards to chip-cards 
which have greater controls on fraud protection. The EMV-chip technology is 
more secure than the magnetic stripe that stores account data on the U.S. issued 
cards and instead transfers card data via radio waves. The card's chip helps 
prevent cloning, which is a common fraud tactic for duplicating magnetic-stripe 
cards. Chip-based cards block most counterfeit card fraud, and the use of PINs 
helps deter misuse of lost and stolen cards. 

Chip-and-PIN cards have been more prevalent in the consumer sector and are 
slowly moving into the corporate world. Citibank also offers a consumer EMV-
chip-card in the U.S with the Citi Executive AAvantage World Elite MasterCard 
for the international traveler with a $450.00 annual fee. J.P. Morgan Chase was 
the first major U.S. bank to issue a chip-and-signature card in April 2011 with the 
J.P. Morgan Palladium credit card for a $595.00 annual fee. Wells Fargo Bank 
also announced a Visa chip-card for consumers earlier this year. U.S. Bank 
released a corporate and consumer chip-card this quarter. Bank of America also 
announced the release of a Corporate EMV Chip-and-PIN card to be available in 
the first quarter of 2012. 

Conclusion: With a growth in international business travel, EMV-chip technology 
will spread into the corporate world. This technology will accelerate mobile 
innovations and enhance payment security through the use of dynamic 
authentication. Although there are many benefits to contactless cards, there is 

http://www.citigroup.com/citi/press/2011/110812a.htm
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Citibank has 
three new 

enhancements to 
CitiDirect, their 
online treasury 
management 

service. 
 

 

still the implementation cost of building and installing the contactless chip-
payment terminals which does not have a wide-acceptance here in the U.S.  

CitiDirect Online Banking Enhancements 

September 2011 – Citibank‘s Global Transaction Services (GTS) has made three 
additional enhancements to CitiDirect, their online treasury management portal 
including eBAM technologies, XML statements, and the launch of CitiConnect,  

Citibank announced its Treasury and Trade Solutions group has successfully 
tested the full set of 15 ISO XML eBAM messages. An industry leader in eBAM, 
Citibank has an advanced web based application which utilizes Digital 
Signatures to replace ‗wet‘ signatures in the account management process. 
Citibank‘s eBAM solution also allows corporations to introduce controls into the 
process to further reduce risk and errors in account management. 

Working closely with SWIFT and other leading banks, Citibank was instrumental 
in driving the creation of ISO XML standard messaging for Bank Account 
Management. This adoption will provide clients, globally, multiple channels to 
connect to Citibank for management of their accounts with increased efficiency, 
control and visibility. Citibank‘s eBAM now has a global footprint spanning 22 
countries and three continents. 

SWIFT and Citibank as well as other industry partners also worked together to 
complete the eBAM Central Utility (eCU) Proof of Concept, a collaborative effort 
among banks, corporate, and SWIFT to facilitate the acceleration and adoption 
of eBAM. 

Click here for more information about Citibank's eBAM 

Citibank has gone live with eXtensible Markup Language (XML) standard ISO 
20022 camt.052 and camt.053 messages for client statements. Microsoft Corp. 
has implemented this service in its treasury operations. 

Having gone live with client statements, Citibank recently worked with Microsoft 
to successfully implement the standard moving from their UN/EDIFACT FINSTA 
end-of-day statements to ISO XML end-of-day statements. In addition, Microsoft 
was also migrated from MT942 intraday statements to ISO XML intraday 
statements. In total, nearly 700 Microsoft accounts across 80 branches were 
successfully migrated to these new statement files. With the tag structure of XML 
Files, Microsoft will now have the ability to capture more information as the 
industry and Citibank offer additional optional services (AOS) to corporate 
customers. The AOS offered will allow for Microsoft to improve their straight-
through-processing (STP) rates and improve automated reconciliation of 
statements. 

Click here for more information about Citibank's XML statements 

http://www.citibank.com/transactionservices/home/about_us/press_room/2011/2011_0919b.jsp
http://www.citibank.com/transactionservices/home/about_us/press_room/2011/2011_0919c.jsp
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Citibank‘s Global Transaction Services (GTS) announced the launch of its 
integrated enterprise connectivity solution, CitiConnect. This new connectivity 
offering provides a wide range of connectivity options to meet clients‘ unique 
business needs and provides greater choice and flexibility for integration with 
their back end systems. 

CitiConnect is a service that provides connectivity solutions for both the Treasury 
& Trade Solutions (TTS) and Securities & Funds Services (SFS) product sets. 
The solution facilitates SWIFT and industry standard-based integration offerings 
with customer enterprise resource planning (ERP) and Treasury systems to 
exchange messages and files for all of its cash, Supplier Trade Finance, 
Commercial card, WorldLink payments, and securities products and services. As 
customers aim to simplify their banking ecosystem this single multi-product 
connectivity platform enables Citibank‘s clients to access all of their GTS 
services via a single integration point. CitiConnect is a complementary service to 
Citibank‘s CitiDirect platform which offers GTS‘ services through online and 
mobile media while CitiConnect offers connectivity via direct connections. 

Click here for more information about CitiConnect 
 

 

Informa Analyst’s Observations: Citibank‘s new services expand CitiDirect 
Online Banking treasury management services to include eBAM technologies, 
ISO 20022 XML message formats and statements, and CitiConnect to support 
SWIFT services. Each service brings Citibank to a higher global reach and 
enhances critical processes for international businesses. Many of the current 
paper and manual processes of account management can be handled through 
eBAM. In addition, providing a standard international format with ISO 20022 XML 
will benefit the supplier and buyer relationship. CitiConnect allows clients to 
streamline their accounts receivables process and increase straight-through-
processing (STP) to help transmit files globally. Citibank‘s global reach includes 

http://www.citibank.com/transactionservices/home/about_us/press_room/2011/2011_0922.jsp
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Fifth Third Bank 
releases the DTS 
Tracking service 

for cash vault 
services. 

 

 

payment capabilities in over 90 countries and 100 currencies. Bank of America 
offers a similar service with CashPro Connect with the new XML formats. HSBC 
also offers a similar service with HSBC Connect as does J.P. Morgan Chase with 
Host to Host Transmission. This is a fairly complex service not commonly found 
at other financial institutions.  

Current enhancements to CitiDirect Online Banking follow a similar path to Bank 
of America‘s CashPro Online. Both financial institutions were instrumental with 
the development of the eBAM and XML technologies with the help of Microsoft. 
U.S. Bank is currently in pilot with their eBAM solution which assists in the 
transport of messages. Citibank, Bank of America, and J.P. Morgan Chase all 
offer eBAM technology currently.  

Conclusion: The benefit for global businesses to use ISO 20022 XML is the 
visibility and efficiency in their payment information being transmitted through 
one channel with a standard international format. The goal of XML technology is 
to allow a method of transferring information via a multi-bank, multi-currency, 
multi-instrument, multi-payment, and multi-country in one channel with a 
standard format. The current challenge is the service has a multi-format which 
could be based on the bank‘s proprietary information.  

FIFTH THIRD BANK 

Fifth Third Bank Launches DTS Tracking 

July 2011 – With businesses looking to streamline back-office operations and 
focus on their sales and customer service, Fifth Third Bank has a new tool to 
help its Commercial Banking clients maximize the efficiency of the deposit 
process. 

Fifth Third Bank has teamed with International Financial Services, Inc., a leading 
company specializing in web-based solutions for financial and retail services, to 
launch its deposit tracking system called the DTS System. The system is 
designed to help Treasury Management customers using the Bank‘s Cash Vault 
services consolidate information from any location, track armored carriers and 
provide a total view of their business‘ cash collection process. 

Customers are able to track deposits as bags are prepared using online deposit 
tickets and then track packages as they are picked up by any armored carrier. 
Fifth Third Bank will process the deposits while providing statuses from receipt 
through verification with reasons for any adjustments. 

Customers can view more than 40 different reports allowing corporate offices to 
track timeliness in deposit transactions, adjustments, employee performance, 
armored car performance, and bank performance. All reports can be easily 
downloaded into a Microsoft Excel file for analysis and distribution. 

Click here for more information 

https://www.53.com/wps/portal/news?New_WCM_Context=/wps/wcm/connect/FifthThirdSite/About/In+the+News/Press+Releases/2011/Press+Release+071211
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Click here for more information 

 

Informa Analyst’s Observations: Fifth Third Bank‘s new Deposit Tracking 
System (DTS) is now being offered in their national network of more than 100 
vaults across 33 states that includes real-time analysis of incoming cash 
deposits. This new service reduces deposit adjustments, time spent placing 
currency orders and supplies, ability to research missing deposits, analyze on-
time performance, reduce employee theft, and acceptance of counterfeits 
through end-to-end analysis.  

On average the industry standard rate for deposit adjustments is 3.07% and with 
the DTS System the deposit adjustment average rate decreases to 1.16%. There 
are over 40 reports that can be produced within the DTS System and easily 
downloaded to an Excel file. The DTS System can track deposits in five different 
status categories including: creation, armored carrier received, bank received, 
bank credited, and bank verified. Email alerts can also be set to track deposit 
error issues more time-effectively.  

Other national financial institutions including Bank of America Merrill Lynch, 
Wells Fargo Bank, and U.S. Bank also offer the DTS System. Wells Fargo Bank 
charges $5.00 per location while U.S. Bank charges $20.00 a month per location, 
in addition to the standard cash vault fees. Fifth Third Bank charges their cash 
vault customers on a range of $10.00-$15.00 a month per location for using the 
DTS System. Union Bank also recently added the DTS System in November 
2011 to help their cash vault clients.  

Conclusion: The DTS system is an advanced reporting tool for Fifth Third 
Bank‘s cash vault customers to track their incoming deposits from multiple retail 
locations. The service can be added for a minimal cost and can save the 
business owner additional revenue by preventing deposit adjustments and 
missing deposits. The online reporting features also provide a greater level of 
control on stored cash and carrier operations.   

www.aboutdts.com
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U.S. Bank issues 
an EMV-chip 

card for 
corporate clients. 
 

 

U.S BANK 

Corporate cards with EMV-chip technology 

August 23, 2011 - U.S. Bank, the second-largest corporate travel card issuer in 
the United States, announced it will begin issuing commercial cards with EMV-
chip technology for U.S.-based international corporate travelers. U.S. Bank's 
international cards will enable users to make card payments via the chip-card 
readers commonly used overseas or the magnetic stripe readers that still 
predominate in the United States.  

The new commercial card offering follows on the heels of a June 10 
announcement that U.S. Bank had become the first issuer of such "dual 
interface" chip-technology to the U.S. consumer market with its FlexPerks Travel 
Rewards Visa card. The addition of commercial cards has been in the planning 
stages for several months in response to client requests and market research.  

U.S. Bank already issues chip-enabled cards to its commercial customers in 
Canada. In July, the bank began issuing commercial cards with full Chip-and-PIN 
capability for corporate clients in Europe.  

Click here for more information 

Informa Analyst’s Observations: U.S. Bank is on the forefront of the 
technology movement of corporate cards by offering the EMV-chip card. EMV 
cards use the microchip to authorize the transactions versus a signature. When 
an EMV card is used the information is encrypted and secured with a specific 
purchase amount. EMV cards have a ―dual interface‖ with the ability to swipe the 
card with the magnetic card reader and also with a chip-card reader. These types 
of cards have been more prevalent in the consumer sector. U.S. Bank was the 
first financial institution to release an EMV ―dual interface‖ card in the U.S. retail 
market called the FlexPerks Travel Rewards Visa credit card in June 2011 for 
international travelers.  

EMV cards are slowly moving into the business arena. Both Citibank and U.S. 
Bank released ―smart‖ cards this quarter for their commercial clients. The 
difference between the cards is that U.S. Bank uses a signature while Citibank 
also uses a PIN. U.S. Bank already offers chip-cards to their Canadian clients. 
Wells Fargo Bank is currently in the testing stages for EMV cards for 
international consumer travelers. These financial institutions recognize the 
benefit of for these types of cards for their international clientele. 

Conclusion: With the expansion of U.S. Bank‘s corporate chip-cards and 
development for contactless card readers in the retail market, more financial 
institutions will also follow their lead by offering similar solutions to business 
clients. In addition to the adoption of EMV cards, mobile payments, and Near 
Field Communications are other new developments in card processing. 

http://phx.corporate-ir.net/phoenix.zhtml?c=117565&p=irol-newsArticle&ID=1599455&highlight=
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U.S. Bank now 
offers mobile 

treasury 
management 

services. 
 

 

U.S. Bank Launches SinglePoint Mobile 

September 12, 2011 - U.S. Bank is offering a new tool for commercial customers 
that provide secure banking services via their mobile device. U.S. Bank Mobile 
SinglePoint connects them to their account information wherever they are 
located. It is an extension of U.S. Bank SinglePoint, the web portal to U.S. 
Bank's suite of treasury management services, and SinglePoint Essentials, a 
basic suite of services for small businesses.  

Corporate clients can view account balances, transfer funds, approve time-
sensitive payments, reset a user's password, make positive pay decisions and 
view check images through their mobile device. 

Mobile SinglePoint uses the same security standards and policies as SinglePoint 
and SinglePoint Essentials. Communications are securely encrypted and 
banking data and credentials are never stored on business customers' mobile 
devices. This summer, U.S. Bank piloted Mobile SinglePoint to a select group of 
customers.  

Click here for more information 

 

 

Informa Analyst’s Observations: Another top five national financial institution 
has begun offering a mobile treasury management solution. U.S. Bank‘s Mobile 
SinglePoint solution provides mobile access to both of their cash management 

http://phx.corporate-ir.net/phoenix.zhtml?c=117565&p=irol-newsArticle&ID=1605897&highlight=
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online portals for commercial and small business clients using SinglePoint and 
SinglePoint Essentials. The mobile web browser does not require the download 
of an application. It is compatible with BlackBerry, iPhones, and Android 
smartphones. U.S. Bank has made the mobile service free until the end of 2011, 
but they plan on charging a fee beginning 2012 for $5.00 a month. This is a rare 
approach, because the same online user entitlements the corporate client pays 
for on the standard online portal carry over to the mobile application. Most 
financial institutions do not currently charge for mobile services.  

Currently, the mobile browser provides access to view account balances, move 
money between accounts and loans, approve wire transfers and ACHs, view 
check images, decision on Positive Pay exceptions with check images, reset 
passwords, and reactivate/inactivate users. There are additional functionalities 
that U.S. Bank is in the progress of releasing to their mobile application including: 
ACH Positive Pay, ACH Origination with the ability to initiate payments, view 
payment activity, view reports and lockbox totals, and replace token with one-
time passwords.  

Other financial institutions have also recently released mobile treasury 
management solutions including Bank of America, Citibank, and most recently 
J.P. Morgan Chase. Each financial institution has an array of services that 
benefit the client from providing approval on wire and payment transactions, to 
viewing suspect fraudulent items and account activity and balances. U.S. Bank‘s 
initiative to include ACH payment origination is an unique feature to mobile 
banking. Other recent developments in mobile banking include Wells Fargo‘s 
release of mobile remote deposit capture for commercial clients on CEO Mobile.  

Conclusion: U.S. Bank recognizes the importance of allowing corporate clients 
the access to mobile banking and has plans to initiate ACH transactions in 2012. 
Security is an important factor with mobile banking and U.S. Bank‘s Mobile 
SinglePoint will use one-time passwords to access the service. Financial 
institutions must take a multi-layer approach to avoid the possibility of mobile 
fraud by monitoring customer‘s transaction behavior.   

 

ADVERTISING 

ASSOCIATED BANK 

ACH Fraud Filter 

Electronic fraud prevention is essential in an era that sees more than 70 billion 
Automated Clearing House (ACH) transactions initiated each year. ACH fraud 
has mushroomed—and under National Automated Clearing House Association 
rules, your business has only 24 hours to return fraudulent business-to-business 
ACH transactions.  
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ACH Filter through eManager+ Business Online Banking helps protect funds, 
allowing only ACH transactions from authorized parties within the dollar limits 
designated to post to the account.  

Here Is How ACH Filter Helps Keep Accounts Safe:  

 Lets the client choose to allow or return ACH debits based on defined 
criteria. The account can also be set up to automatically allow or 
automatically return all debits.  

 Allows easily setting up an approved company list – identifying trading 
partners authorized to originate ACH transactions within the specified 
dollar limits. Only transactions that match the criteria post to the account. 

 Sends email or text alerts when ACH debits arrive.  

 

 

Click here for more information 

Informa Analyst’s Observations: ACH Filter, ACH Block, and ACH Positive 
Pay are electronic payment authorization (EPA) services that have been around 
for a long time to remedy the situation of electronic debit risk. According to the 
Association of Financial Professionals (AFP), electronic debit risk refers to the 
risk that unauthorized or fraudulent ACH debits may be posted to an 
organization‘s account. In most cases, organizations will place debit blocks or 
filters on their bank accounts to prevent this from happening. A debit block will 
stop any ACH debits to the blocked account while a filter will only allow debits 
from specific bank accounts. Debit filters are often used for tax disbursement 
accounts, as many tax authorities require that taxpayers allow for direct debits to 
their accounts. 

 These services are similar to other fraud prevention tools like account 
reconciliation and positive pay. Financial institutions have the option of providing 
ACH debit Block and Filter services through different channels. They can provide 

https://www.associatedbank.com/commercial/treasury-management/online-banking
https://www.associatedbank.com/commercial/treasury-management/fraud-control/ach-filter?utm_source=commercial&utm_medium=featured&utm_campaign=8745achfilter
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it through direct transmission and/or an online business banking web portal. 
Associated Bank chose to provide theirs through the e-Manager+ Business 
Online Banking service. Larger financial institutions tend to provide both channel 
options for ACH Block and Filter services based on the corporate bank 
customer‘s preference.  

There tends to be no difference in pricing for ACH Block and Filter services 
regardless of the channel the bank uses to offer them. Associated Bank charges 
$10.00 for ACH Block Debit Authorization and $20.00 for ACH Filter Debit 
Authorization for monthly maintenance. Bank of America is the most expensive 
of the ―Top 5‖ competitor financial institutions charging $30.00 each for monthly 
maintenance of ACH Block and ACH Filter services. U.S. Bank‘s monthly fees 
are $12.00 for ACH Block and $17.00 for ACH Filter. Wells Fargo charges 
monthly $20.00 each for ACH Filter and ACH Block. Citibank charges monthly 
$20.00 for ACH Block and $5.00 monthly for ACH Filter which makes them the 
least expensive monthly fee for ACH Filter services.  

Conclusion: The increase in volume of ACH transactions for corporate 
payments naturally increases the potential for ACH fraud. This requires that both 
financial institutions and corporate customers act more strenuously in watching 
ACH activity. ACH Debit Block where the service automatically returns all ACH 
debits and/or credits directed to a particular bank account. ACH Filter services 
automatically returns ACH transactions that are not on the authorized payment 
list set by corporate customer‘s preferences. By offering ACH Fraud Filter, 
Associated Bank is helping protect businesses from increasing ACH fraud. 
Overall, the number of checks written in the U.S. has begun to decrease. ACH 
Filters and ACH Blocks may have more users in the future as electronic 
payments become more widely used and the frequency of ACH fraud increases. 
Perhaps we‘ll see a trend of more ACH Filter and ACH Block being channeled by 
financial institutions through online web banking portals and less with direct 
transmission also.  

COMERICA BANK 

Comerica ACH Positive Pay 

Comerica Bank helps protect businesses from unauthorized ACH transactions 
with ACH Positive Pay. This secure and powerful online tool gives the fraud 
protection and information management capabilities of a positive pay system to 
help monitor and control ACH activity. 

- Protection over ACH transaction activity before posting to the account 
- Monitor debit, credit, or both types of transactions 
- Dual control functionality 
- System default can be set to accept or reject transactions 
- Multiple cut-off times available 
- User-assigned access and functionality levels 
- Accessed online through Comerica Business Connect portal 
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- Provides multi-user access from multiple locations 
- Offers dual levels of authorization 

 

Click here for more information 

Informa Analyst’s Observations: Comerica Bank has a secure online tool to 
protect unauthorized ACH transactions called ACH Positive Pay. It is a service 
that helps monitor and control debit, credit, or both types of ACH transactions. It 
offers dual control functionality, dual levels of authorization, multi-user access 
from multiple locations, and protection over ACH transactions activity before 
posting to the account. The ACH Positive Pay service can be accessed through 
online Comerica Business Connect portal.  

The ACH Positive Pay service for Comerica Bank is offered at $52.00 per month, 
and $0.10 per item. Other financial institutions such as Huntington National 
Bank, US Bank and Wells Fargo Bank also offer the service. Huntington National 
Bank offers ACH Positive Pay at $45.00 per month and no additional cost per 
item. US Bank offers the service at $15.00 per month per account, and $0.08 per 
item. Wells Fargo Bank offers the same service at $35.00 per month and $0.07 
per item.  

Conclusion: The increase in volume of ACH transactions for corporate 
payments naturally increases the potential for ACH fraud. This reality requires 
that both financial institutions and corporate customers act more strenuously in 
monitoring ACH activity. With ACH Positive Pay, every ACH transaction posted 
to the account is scrutinized to determine whether a transaction warrants further 
review. By offering ACH Positive Pay, Comerica Bank is helping protect 
businesses from increasing ACH fraud. Overall, the number of checks written in 
the U.S. has begun to decrease. ACH Positive Pay will have more users in the 
future as electronic payments become more widely used and the frequency of 
ACH fraud increases as well.  

http://www.comerica.com/vgn-ext-templating/v/index.jsp?vgnextoid=bd34a3f85b9bb010VgnVCM1000001c21160aRCRD&sc=RelatedOfferingPalette
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PROMOTIONS 

 

J.P. MORGAN CHASE 

ADP Payroll Promotion 

 

J.P. Morgan Chase and ADP are offering a $200 credit for signing up for a new 
payroll service with ADP, the world's largest provider of payroll solutions. This 
offer is valid for new clients that sign up for payroll service by December 31, 
2011. ADP can help manage payroll and deposit taxes electronically.  
 

 Expert set up from professional payroll specialists  
 Prepared employee W2s, delivered ready for distribution and filed on the 

business‘s behalf  
 Electronic payroll tax filing 
 Automatic updates to ever-changing payroll regulations  
 Managing payroll remotely anytime using an iPhone, iPad, IPod touch, or 

Android with RUN Powered by ADP mobile payroll app 
 Free Labor Law Poster that helps keep the business compliant – just for 

meeting with an ADP representative and being a Chase customer  

ADP helps reduce risk and costly fines and even pays the resulting penalties if it 
makes a tax filing error.  
 
Click here for more information 

 

 

 

https://www.chase.com/index.jsp?pg_name=ccpmapp/shared/marketing/page/149912_payroll&advertId=37,707&sourceId=SMB&adid=bb_payroll_taxes_adv.xml&context=link&jp_aid=bb_payroll_taxes_adv.xml&jp_avt=37707&WT.mc_id=Payroll_Taxes&jp_mep=149912&WT.pn_sku=BB&jp_con=..ClmnAd.Tile
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PNC BANK  

PNC’s DepositNow 

PNC is offering a free check scanner until December 31, 2011 for new business 
customers that sign up for DepositNow, their small business remote deposit 
solution.  

Seamlessly update accounts receivables with DepositNow‘s popular accounting 
software packages such as QuickBooks or Peachtree or, run DepositNow 
without any accounting software and make deposits in up to four different PNC 
Bank Business Checking accounts. 
 
Account data is encrypted for secure transmission. It helps minimize multiple 
transmission of a check and safeguard against unbalanced file transmissions. It 
also provides the user with two levels of security. 

PNC also offers a more robust remote deposit solution -- DepositNow Express -- 
designed for the growing business or larger company. DepositNow Express runs 
automated-feed scanner technology to effectively process large numbers of 
check deposits and allows the business to deposit checks into any number of 
PNC business checking accounts.  

Click here for more information 
 

 
INDUSTRY NEWS 
 

Treasury Mandates Electronic Invoicing  
 
July 13, 2011 – In support of President Obama‘s ―Campaign to Cut Waste‖ 
across the federal government, the U.S. Department of the Treasury announced 
that it is mandating that all Treasury Bureaus implement the Internet Payment 
Platform (IPP), an electronic invoice processing solution, by the end of fiscal year 
2012. Additionally, in fiscal year 2013, Treasury will require that its commercial 
vendors submit their invoices using IPP. This initiative will both improve 
government efficiency and cut costs for taxpayers. Moreover, vendors who use 

https://www.pnc.com/webapp/unsec/Blank.do?siteArea=/pnccorp/PNC/pncbk/Deposit+Now+Promo+0207&WT.mc_id=BIZREMDEP09_PNCWeb_0001&WT.ac=REMDEP_0409_SB_MH
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IPP will collect quicker payments for their services, receive greater assurances 
that their invoices are received and processed accurately, and have immediate 
online access to their invoice status for all agencies using IPP. Treasury 
estimates that adopting IPP across the federal government would reduce the 
cost of entering invoices and responding to invoice inquiries by as much as 50 
percent or $450 million annually. These government-wide savings equal roughly 
one quarter of the $2.1 billion of the efficiency savings that the President‘s 2012 
Budget called upon agencies to identify.  

IPP is a web-based capability supported by the Treasury Financial Management 
Service, a Treasury bureau. The solution is available to all agencies and their 
vendors. In addition to the Treasury Department, current IPP customers include 
the Department of the Interior, several Treasury Bureaus, the Social Security 
Administration, and the Forest Service. The Department of Justice, the Executive 
Office of the President, and the Department of Commerce are currently 
evaluating the IPP program.  

IPP adoption supports one of the Treasury Department‘s High Priority 
Performance Goals to promote paperless transactions wherever possible. This 
goal is supported by a number of initiatives, including the conversion of check 
payments for Federal benefits to electronic payments, electronic tax forms, and 
automating the process to purchase securities. These efforts combined with a 
government-wide IPP implementation, could save almost $800 million over five 
years. 

Click here for more information 

 
The Repeal of Regulation Q 

July 14, 2011 - The Federal Reserve Board announced the approval of a final 
rule to repeal its Regulation Q, which prohibits the payment of interest on 
demand deposits by institutions that are member banks of the Federal Reserve 
System.  

The final rule implements Section 627 of the Dodd-Frank Wall Street Reform and 
Consumer Protection Act, which repeals Section 19(i) of the Federal Reserve Act 
in its entirety effective July 21, 2011. The repeal of that section of the Federal 
Reserve Act on that date eliminates the statutory authority under which the 
Board established Regulation Q.  

The rule also repeals the Board's published interpretation of Regulation Q and 
removes references to Regulation Q found in the Board's other regulations, 
interpretations, and commentary.  

Click here for more information 
 
 

http://www.treasury.gov/press-center/press-releases/Pages/tg1238.aspx
http://www.federalreserve.gov/newsevents/press/bcreg/20110714a.htm
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FinCEN Issues Prepaid Access Final Rule 
 
July 26, 2011 - The Financial Crimes Enforcement Network (FinCEN) issued its 
final rule that amends Bank Secrecy Act Regulations – Definitions and Other 
Regulations Relating to Prepaid Access, amending the money service business 
(MSB) rules and establishing a more comprehensive regulatory approach for 
prepaid access. The rule puts in place suspicious activity reporting, and 
customer and transactional information collection requirements on providers and 
sellers of certain types of prepaid access similar to other categories of MSBs.  

 Renames ―stored value‖ as ―prepaid access,‖ without narrowing or 
broadening the meaning of the term, but to more aptly describe the 
underlying activity.  

 Adopts a targeted approach to regulating sellers of prepaid access 
products focusing on the sale of prepaid access products whose inherent 
features or high dollar amounts pose heightened money laundering risks.  

 Exempts from the rule prepaid access products of $1,000 or less and 
payroll products if they cannot be used internationally, do not permit 
transfers among users, and cannot be reloaded from a non-depository 
source.  

 Exempts closed loop prepaid access products sold in amounts of $2,000 
or less.  

 Excludes government funded and pre-tax flexible spending for health and 
dependent care funded prepaid access programs.  

A ―Provider‖ of ―Prepaid Access‖ for a prepaid access program can be 
designated by agreement among the participants in the program or will be 
determined by their degree of its oversight and control over the program – 
including organizing, offering, and administering the program. Providers are 
required to register with FinCEN.  

Sellers are retailers of prepaid access devices. While sellers are not required to 
register with FinCEN (just as no MSB that operates solely as an agent for 
another MSB is required to register), they must maintain an anti-money 
laundering program if the prepaid access product offered is covered by the rule 
and can be used without a later activation process that includes customer 
identification, or if a retailer sells prepaid access products (regardless of whether 
offered under a prepaid program) providing a portal to funds that exceed $10,000 
to any person during any one day.  

The prepaid access final rule is mandated under the Credit Card Accountability, 
Responsibility and Disclosure Act of 2009. ―Prepaid Access‖, under the final rule, 
covers prepaid devices such as plastic cards, mobile phones, electronic serial 
numbers, key fobs and/or other mechanisms that provide a portal to funds that 
have been paid for in advance and are retrievable and transferable.  

Click here for more information 

http://www.fincen.gov/news_room/nr/html/20110726b.html
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BANKING NEWS 
 
BNY MELLON 
 
August 5, 2011 – According to the Wall Street Journal, BNY Mellon announced 
that customers that have deposited more than $50 million into their accounts 
since the end of July will face an annual fee of at least 0.13% of the excess 
deposits. The fee would rise if the one-month Treasury yield dips below zero.  
 
Click here for more information 

August 8, 2011 - BNY Mellon has expanded its Treasury Services group's 
extensive electronic billing and payment processing capabilities to include 
notifications via SMS text messaging. BNY Mellon Treasury Services is providing 
SMS text messaging as part of its ClearTran Electronic Payment Acceptance 
solution. The bill presentment and payment processing solution now provides the 
ability to send notifications on mobile devices and eventually SMS approvals. 

Click here for more information 

CITIZENS BANK 

August 4, 2011 - Citizens Financial Group announced the launch of 
accessCARD Command, a groundbreaking expense-management solution now 
available for no extra charge to all Citizens Bank and Charter One commercial 
card customers with annual revenues of less than $25 million. Leveraging the 
MasterCard inControl platform, accessCARD Command allows business owners 
to easily set spending controls on the cards issued to their employees and to 
receive real-time account information, including purchases made or attempted by 
their employees. 

Citizens Financial Group is the first financial institution in the United States to 
provide access to this technology to its small business cardholders. It is now 
available to the bank‘s Business Banking and Commercial Enterprise Banking 
customers. Citizen‘s accessCARD Command business cardholders are able to: 

 Set up and manage exactly where, when, how, and for what types of 
purchases their employees‘ cards may be used. 

 Set up spend limits and budgets for particular types of spending. 

 Establish how and when they receive alerts, via text and/or e-mail, to 
safeguard against overspending and keep them informed in real time 
about attempted card activity. 

 Create limited use, virtual card numbers so that spending controls can be 
set for individual transactions or recurring use, providing enhanced levels 
of security and convenience as the business owners real account number 
is never revealed to the employee or merchant. 

Click here for more information 

http://online.wsj.com/article/SB10001424053111903366504576488123965468018.html?KEYWORDS=bny+mellon
http://bnymellon.mediaroom.com/index.php?s=43&item=1581
http://www.citizensbank.com/about-us/news/shared/2011/08_04_11_access.aspx
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COMMERCE BANK 

September 21, 2011 - First Data Corporation announced that Commerce Bank 
began offering the First Data TransArmor solution to its business customers. The 
data security service is the latest innovation added to the bank‘s enhanced suite 
of payment products and services available to U.S. merchants. 

The cost to attain, maintain and verify Payment Card Industry Data Security 
Standard (PCI DSS) compliance is skyrocketing. According to the National Retail 
Federation, its members have collectively spent more than $1 billion so far on 
PCI DSS compliance as part of their business operations. 

The TransArmor solution fundamentally changes the way merchants protect and 
manage cardholder data. Leveraging RSA SafeProxy architecture, the 
TransArmor service safeguards consumer payment card data from the moment it 
enters the merchant environment and replaces card data with a token number 
that preserves the value of card data for merchant business operations but 
removes all value for fraudsters.  

Click here for more information 
 
HSBC 
 
September 21, 2011 - HSBC has launched BUSINESS without BORDERS, a 
first-of-its-kind knowledge exchange for U.S.-based companies doing business 
internationally or aspiring to grow internationally. In the weeks and months 
ahead, BUSINESS without BORDERS will tap technology, world-class business 
content, shared first-hand experiences and face-to-face gatherings to connect, 
educate and inspire businesses of all sizes to take the necessary steps to 
expand and prosper in the global marketplace. 

 

With a dedicated editorial staff, BUSINESS without BORDERS will offer incisive 
Web-accessible content, plus exclusive, premium content for those who register 
as members. To provide a wide range of timely and credible views, the portal will 
include specialized content from The Economist Intelligence Unit, The Wall 
Street Journal and Bloomberg Master Class. The portal will also include 
resources such as video testimonials from businesses that have successfully 
expanded internationally and access to corporate governance best practices, 
internationally recognized business customs, and exchange rates. 

 

To learn more about how global trade flows may impact a business or industry, 
members may use the portal to access a graphical global Trade Connections 
Tool developed by HSBC to view import and export flows between nearly 50 
counties during the past decade. There is even a Global Opportunity Tool 
accessible through the portal to assist business leaders in identifying the best 
prospects for international expansion. The Global Opportunity Tool developed 
exclusively for BUSINESS without BORDERS by The Economist Intelligence 

http://www.firstdata.com/
https://www.commercebank.com/default.asp
http://www.firstdata.com/en_us/about-first-data/media/press-releases/09-21-11.html
http://www.businesswithoutborders.com/
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Unit allows members to compare a variety of industry and product specific 
business metrics across 55 countries including start-up costs and market 
demand. 

 

Click here for more information 
 
 

J.P. MORGAN CHASE 

July 13, 2011 – J.P. Morgan Chase‘s Commercial Card Solutions unit announced 
several new enhancements to its accounts payable (AP) automation and working 
capital portfolio. J.P. Morgan Chase is investing in its quickly-growing Single-Use 
Accounts (SUA) solution by making it more easily configurable for buyers and 
providing greater value to suppliers. In addition, J.P. Morgan Chase also 
announced the integration of its AP automation platform with its trade finance 
platform facilitating the creation of an integrated supply chain finance offering.  

J.P. Morgan Chase recently created a more comprehensive SUA solution that 
includes several new features providing distinct benefits to both buyers and 
suppliers. Using SUA, buyers now can obtain greater visibility into spending 
through more sophisticated reporting and payment information. They also can 
leverage new on-boarding tools to more easily and more quickly ramp suppliers. 
The new platform also enables buyers to integrate directly with their enterprise 
resource planning (ERP) systems to create and reconcile SUA payments and to 
add full working capital and AP automation services (e-invoicing) when ready.  

On the supplier side, SUA offers a portal where suppliers can receive SUA 
payment details, including full card number details, cleared status, and 
comprehensive remittance information for invoice and payment reconciliation. 
SUA also provides self-service tools for enrollment, enabling suppliers to easily 
connect to other buyers. SUA also enables suppliers to get paid on invoices 
more quickly than they would through paper check processing by providing them 
with secure, detailed remittance data via e-mail or the supplier portal. SUA 
eliminates check processing costs, courier fees and AR collections processes. 
Leveraging J.P. Morgan Chase‘s AP automation platform, suppliers have the 
flexibility to receive not only SUA payments, but can process multiple additional 
payment types such as ACH, wire, etc.  

J.P. Morgan Chase‘s Supply Chain Finance now offered to clients of its AP 
solutions. Supply Chain Finance enables buyers to increase their working capital 
by giving suppliers the ability to sell receivables at a discount and receive funds 
immediately, accelerating cash receipt and potentially taking advantage of 
favorable rates. By doing so, buyers improve their supplier relationships through 
prompt payment delivery, while potentially mitigating the impact of extended days 
payables outstanding (DPO).  

Click here for more information 
 

http://www.hsbcusa.com/ourcompany/pressroom/2011/news_09122011_business_woborders.html
http://www.jpmorgan.com/visit/singleuseaccounts
http://www.jpmorgan.com/visit/singleuseaccounts
http://www.jpmorgan.com/tss/General/J_P_Morgan_Invests_in_AP_Automation_with_New_Enhancements_/1310512473591
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July 27, 2011 – J.P. Morgan Chase Treasury Services announced it has 
partnered with Fundtech Ltd. to offer an integrated international payments 
service to banks using PAYplus USA. With this new capability, banks will be 
able to offer their clients enhanced foreign exchange and cross-border payment 
services which offer the banks new revenue opportunities as they route 
transactions through J.P. Morgan Chase. Fundtech‘s PAYplus USA provides 
end-to-end processing for domestic wires. The partnership provides Fundtech 
clients a seamless means to access a variety of services including foreign 
exchange in more than 135 currencies and US Dollar Clearing‘s complete suite 
of international commercial payment capabilities – including expedited 
payments to and from Asia.  

Click here for more information 

September 20, 2011 - J.P. Morgan Chase Treasury Services‘ sophisticated 
web-based platform, Trade Channel, has been enhanced to provide a single 
global platform to provide visibility into the entire range of a client's trade 
activities from initiation to payment. Designed to provide a powerful array of 
supply chain management tools integrated with JPMorgan ACCESS, our 
Treasury portal, the new Trade Channel further improves efficiency, reduces 
expense, mitigates risk, and helps streamline the trade-related payables and 
receivables processes. 

Current Trade Channel clients, including the financial institutions clients that 
leverage J.P. Morgan Chase‘s trade finance capabilities, will be transitioned to 
the enhanced platform beginning in September 2011 and continuing throughout 
the year.  

The enhanced Trade Channel platform provides users with real-time access to 
critical trade flow information - a key element of Treasury's current focus on the 
supply chain and its impact on working capital. Over the coming year, Trade 
Channel's portal will provide a customizable client dashboard that can be used 
to monitor all aspects of the client's global trade business with J.P. Morgan 
Chase around the globe, as well as access to training and reference materials 
from J.P. Morgan Chase‘s Trade University. 

New and enhanced Trade Channel features include:  

 Multi-lingual capabilities - English, Spanish, Portuguese, and 
Simplified Chinese with more to come 

 Integrated view of Letter of Credit applications, bank documents, 
document images, secure messages, and both in-process and 
completed activities 

 Letter of Credit and Open Account Discrepant/Clean Presentation 
notification and response with integrated document image viewing 

 Document Presentation Inquiry that allows status tracking of 

http://www.jpmorgan.com/tss/General/J_P_Morgan_Treasury_Services_to_Provide_Enhanced_FX_and_/1311372032036
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documents presented through payment for better Days Sales 
Outstanding (DSO) and Days Payable Outstanding (DPO) 
management 

 More robust, user-defined reporting and data export capabilities 

 E-mail alerts customizable by user both in content and detail 

 Expanded browser support  

Trade Channel currently supports a full range of network trade transactions: 

 Import and export Letters of Credit (LCs) 

 Private label LCs 

 Standby LCs and Letters of Guarantee   

 Import and export documentary collections 

 Open Account Trade transactions  

 Data inquiries and information management reporting  

Click here for more information 
 

SILICON VALLEY BANK 

September 21, 2011 - Silicon Valley Bank, financial partner to companies in the 

technology, cleantech, life science, venture capital and premium wine markets, 

has joined NACHA — The Electronic Payments Association as a direct financial 

institution member. Silicon Valley Bank is an advocate for electronic payments 

since they offer clients a rapid, secure, and paperless process for making 

payments such as payroll and taxes. 

    

As a direct financial institution member, Silicon Valley Bank benefits from 

opportunities to be directly engaged in the development of the ACH Network 

and the NACHA Operating Rules. Silicon Valley Bank may vote directly on 

Rules ballots, nominate candidates to serve on NACHA‘s Board of Directors, 

and participate in NACHA Councils, tasks forces, committees, and workgroups. 

Members also actively participate in NACHA efforts to shape regulatory, 

legislative, and ACH policies, gain up-to-date information on strategic industry 

issues, and increase their financial institution‘s visibility and exposure. 

Click here for more information 

http://investor.shareholder.com/jpmorganchase/releasedetail.cfm?releaseid=606694
http://www.nacha.org/news/newsDetail.cfm/RecentBusinessNewsID/247
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U.S. BANK 

July 26, 2011 – U.S. Bank‘s Remote Cash Deposit service is available to 
businesses through its new partnership with Dunbar Armored to use their Cash 
Manager Safe product line. Dunbar Armored is the second armored provider of 
U.S. Bank‘s Remote Cash Deposit which allows customers to electronically 
deposit cash, consolidate depository banking relationships, reduce armored car 
pickup frequency and decrease the risks associated with collecting cash.  

Click here for more information 

EXECUTIVE CHANGES 

CITIBANK 

June 29, 2011 – Citibank‘s Global Transaction Services (GTS) announced that 
Naveed Sultan has been appointed global head of Treasury and Trade Solutions 
reporting to Global Transaction Services CEO Francesco Vanni d‘Archirafi. As a 
part of its continuing effort to grow its franchise, GTS will also make changes in 
the way it manages the developed and emerging markets in Europe, Middle 
East, and Africa, among other efforts. The region will be split into two segments: 
Western Europe, under the continued management of Aidan Brady and Central 
and Eastern Europe, Middle East, and Africa under the leadership of Elias 
Panayotopoulos. This new structure will enable GTS EMEA to pursue a 
differentiated strategy and approach to the developed and emerging markets, 
and leverage Aidan Brady‘s and Elias Panayotopoulos‘ extensive experience in 
these geographies. 

Click here for more information 

KEYBANK 

September 14, 2011 – KeyBank announced that Peter D. Wheeler has joined its 
Global Treasury Management Group as Senior Vice President and healthcare 
segment team leader based in Charlotte, NC. In this role, Mr. Wheeler will be 
responsible for managing a sales team and for working with the product 
management team to create cash management solutions to meet the specific 
needs of the healthcare industry.  

Click here for more information 

 

http://phx.corporate-ir.net/phoenix.zhtml?c=117565&p=irol-newsArticle&ID=1589033&highlight=
http://www.citibank.com/transactionservices/home/about_us/press_room/2011/2011_0629.jsp
https://www.snl.com/irweblinkx/file.aspx?IID=100334&FID=11733376
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